


 

  2 

The Mixed? Don’t Drive campaign aims to increase the public’s understanding of the multiplicative 

effect of mixing substances and driving. Success for this campaign is measured through our ongoing 

advertising tracking and our media objectives. Advertising tracking measures prompted awareness, 

key message takeout and the public’s attitude to mixing substances and driving through questions 

such as To what extent do you think driving after taking strong medication with other drugs or alcohol 

affects your driving?. 

 

In line with Waka Kotahi policy, this response will soon be published on our website, with personal 

information removed. 

 

If you would like to discuss this reply with Waka Kotahi, please contact us by email to 

official.corespondence@nzta.govt.nz. 

 

 

Yours sincerely 

 

 

 

 

 

 

Lauren Cooke 

National Manager, Education and Marketing 




